
A typical broadcast media hirer is looking at theposition they are filling to see if you've had experienceand
skills listed in your CV that match. That's why it'salways good to tweak the profile slightly, to makethings
stand out and flag the attention of the hiring manager.So they can match what they're looking for with what
they're reading in your CV

Your CV could be written into a functional style, a chronological style or a mix of both - if you're fresh from a
course or switching industry you may have more luck with functional style. Hirers typically filter out the vast
number of candidates by looking at CV’s so they spend about 15 seconds on your profile and if good enough,
move on to the last place you worked to short list you by making it stand out and solve their hiring needs.

For the makeup of the CV itself then there are a few gotchas that are easily missed or need to be excluded,
to make that brief viewing time count then:

○       Recent relevant qualifications
only e.g. University but not GCSE’s
or A-Levels but not GCSE’s. If not
got any then have a couple of
testimonials quoted, this might also
back you up as well and give you the
edge.

○          Careful about aesthetics,
so avoid profile pictures unless you
are talent. Also no funny fonts,
unnecessary colors or graphics -
some subtle design may be
permissible if you're a creative.

○         Have white space, It is good
to have some in there so don't make
it a big block of text all the way
through multiple pages, make it
concise and actually give some
space within it to breathe.

○         Good clear header, this will
include your name, mobile phone
number and a professional email
address (make a new free one if
you have a jokey/inappropriate or
only have an academic one).

○      Concentrate on examples,
these are where you've saved time
and money for any previous
projects, productions or even casual
jobs you've had previously where
you can detail any soft skills you
developed.

○      Highlight recent experience,
this can be unpaid or paid but don’t
simply list the duties but spell out
how you went above and beyond
and list them out by bullet points
what you brought extra to that
experience.
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